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Brand Overview

Hyvolution India 2026 is jointly

delivered by:

. Hyvolution (Global Exhibition Platform)
. India Green Hydrogen Assembly (IGHA /

GH2 India)
. Global Exhibition platform organised by GL

events
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Typography

To maintain visual consistency across all
communication materials, the following
fonts must be used.

Font: Neulis Neus
Usage:

e Heading

e Statistics

Infographics
Highlight numbers
Section titles

Key event messaging

Font: Roboto

Usage:

e Body text

e Paragraphs

e Descriptions

e Sub headings

e Supporting content

Font: Neulis Neus

Aa

Font: Roboto

Aa
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Event Theme Usage

IGHA

nbly, Partnership & Delegate Branding)
Theme: Rising Green Hydrogen

Use this visual for all IGHA-related communication, including partnerships,
assembly content, and delegate materials.

Hyvolution India
(Exhibition Branding)
Theme: Hydrogen Droplet

Use this visual for all exhibition-related communication and branding.
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Font Hierarchy

Element Font Size
Main Heading Rift 40 pt
Sub Heading Garet 35 pt

Section Heading Roboto 18-22 pt

Body Text Roboto 11 pt

Caption Roboto 9-10 pt

These font sizes must * Brochures

e Presentations

be followed for: o Website

e Sponsor Creatives
e Booth Graphics
e Advertisements
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Colour Palette

Since Hyvolution India is delivered by two organisations, both brand identities must be respected.

IGHA India

Usage: Green Light Green
« Policy & leadership communication HEX: #154734 HEX: #00FFB2
« IGHA content
o Assembly communication
« Conference branding Primary Colour Secondary Colour

Hyvolution

Usage:

« Exhibition communication
« Website design

« Visual identity

Electric Blue Electric Pink

HEX: #0631AB HEX: #D873F9

« Marketing creatives Primary Colour Primary Colour
Light Purple Light Blue
HEX: #0c9ff HEX: #0eeded

Secondary Colour Secondary Colour




Logo
Usage

Approved Logos

Only official logos provided in
the media kit may be used:

¢ Hyvolution India Logo

¢ IGHA Logo

e Co-branding lockups
(when provided)

Logo Do's

v’ Use official files

v Maintain proportions

v Use high resolution

v Maintain spacing

v Use approved colour formats

Hyvolution

INDIA

Hyvolution

INDIA
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Incorrect
logo

Logo Don'ts

X Do not stretch

X Do not rotate

X Do not recolor

X Do not apply shadows

X Do not add effects

X Do not change typography

Hyvolution

X

Hyvolution

INDIA

INDIA
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Save Area

Logo Clear Space

¢ Maintain adequate spacing around logos
¢ No other elements should overlap
e Maintain proportional scaling
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Visual
Identity

Style

@ Identity reflects:

Innovation
Technology

Clean energy
Scientific aesthetic

@ The design uses:

e Gradient lighting
e Clean shapes
e Hydrogen energy symbolism
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Media Applied




Image Style

- Real Images from Hydrogen Events
« Illustrations

¢ Generic stock imagery

e Low resolution images
¢ Non-relevant industry visuals



Communication Tone

All communication must be:

AVOID:
e Casual tone

e Over marketing claims
e Unverified data
e Political messaging

Professional
Credible
Industry-focused
Global in tone
Neutral in messaging

-

APPROVAL REQUIRED FROM:
CENTRALISED TEAM OF:

e Hyvolution India Team
e |GHA Communication Team

The following require approval:

Sponsor announcements
Social media creatives
Booth designs

Email campaigns

Press releases
Advertisements
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Media Kit

Include:

Logo files (Al, EPS, PNG, SVG)

Templates

Brand colours

Visual assets

Typography
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https://drive.google.com/drive/folders/1rHUBTz9r-OVaakPDUM_qlCWNe86MKFOv?usp=sharing
https://drive.google.com/drive/folders/1rHUBTz9r-OVaakPDUM_qlCWNe86MKFOv?usp=sharing

Compliance

These guidelines apply to:

Failure to comply may result in:

Rejection of creatives Branding removal Delayed approvals

Co-Branding Guidelines

When using sponsor branding with Hyvolution India:

e Event branding must remain prominent ¢ Co-branding requires approval
e Sponsor logos must follow hierarchy e No modification of event logo allowed
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Partnership and exhibition; sales@igha-hyvolution.com

Assembly; conference@igha-hyvolution.com

Marketing and media alliances; marketing@igha-hyvolution.com
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